
 
 
 
 
 
 
 
 
 
 

 
 
 

Intimissimi has a great history behind it. The extraordinary successful formula invented by 

Calzedonia and implemented throughout Italy and abroad dates back to 1987. 

 

On the basis of this success, in 1996 the group created the Intimissimi brand. The aim is to 

offer very good quality products. 

 

Intimissimi directly manufactures its own label underwear with a complete range of bras, 

briefs, matching sets, lingerie, vests and pyjamas for women and men, from 15 to 50 years of 

age. 

 

The results speak for themselves. By the beginning of 1998 the retail chain had 80 outlets; 

end of 2004 there were already 704 shops with a forecast of 778 by the end of 2005 

throughout the world: Austria, Croatia, Cyprus, Czech Republic, Greece, Hungary, Italy, 

Lebanon, Mexico, Poland, Portugal, Russian Federation, Slovenia, Spain, Turkey and United 

Sates. 
 

 

 

 

 

 

 

 

 

    

 
 

 



 

 

 

                

               
 
 
 
 

 
 
 
 
 
 

 

 
 

 

http://www.intimissimi.it/#/Home?lang=en 
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